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Pearce and Robinson (2010) define strategic finance resource allocation as a systematic manner aimed at ensuring that all the activities that receive funding in an organization also promote the strategic objectives of the organization. Strategic management can be defined as the direction of the resources on an organization with a clear set aim of achieving specific objectives. Management has to involve the analysis of the organization's business environment concerning competition to ensure that the right strategy is put in place. While considering the resource constraints that most organizations face today, the decision on where to channel finance resources, therefore, requires a wide knowledge on strategic finance allocation, skills involving well thought out plans which the course is expected to impart on the learners to enable to positively impact on the business world.
The course on financial resource allocation is expected to contain principles of accounting and financial decision-making guidelines to be used by managers of organizations to help them in establishing budgets in line with expected revenue, capital expenses and the external financial requirements. Primarily, the most important goal of any company is to create a business culture and environment that can realize profits, delivering profitable growth to the management and the employees with the inclusion of other stakeholders. To be able to achieve this desire, the management needs to realize the importance of an efficient and effective allocation of financial resource within the different sectors of the organization, which involves drafting strategic plans that conform to the organization's main preset objectives, (Maritan & Lee, 2017)

Childress (2015) has stressed on the importance of the accounting principles and the financial strategic decision-making guidelines required for an effective long term planning needed for the profitable growth of a company. This specific course of BUSI 730 I believe can serve to equip learners with the needed knowledge of how managers can use these principles and strategies to effectively manage organizations finances. Levithal (2017) has acknowledged that companies focusing on high-value investments with expectations of higher returns must realize that to be able to achieve according to their desire; the management should have the ability of effective budgeting of funds.
Strategic finance management does not only aim at managing a company’s finances but rather it is intended to succeed by achieving the company goals and objectives and at the same time maintain the profits for the shareholder over time, to strategically manage financial resources to realize the goals, companies need to identify personnel to devise better and strategic ways to manage a company’s resources, this course seeks to produce quality managers with the ability to plan the use of finances and other capital resources aimed at achieving a company’s goals. 
Strategic financial management is aimed at creating profits for the business and to ensure that an acceptable return on investment (ROI). Financial management is achieved through effective financial plans and financial decision making. Effective strategic financial management may involve making sacrifices to effectively achieve organizational goal. These aspects are part of the course to ensure goals are achieved. In general, terms, allocating a company's financial resources involves the planning of how much funding is required to maintain the financial situation of a company.  

Effective budgeting is required to ensure the survival of businesses and ensuring that finances are properly allocated; this course will, therefore, be of importance as it will ensure to produce quality managers with accounting principles and financial decision-making ideologies equipped with abilities to make decisions regarding spending that will enable companies to succeed.
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